
安利纽崔莱Protein Ball全球上市

u 品牌名称：安利纽崔莱

u 所属行业：食品营养品

u 执行时间：2022.01-2022.06

u 参选类别：短视频



背景&目标

安利纽崔莱蛋白粉新品全球短视频创意
Protein Bal l



洞察&策略
Nutrilite 蛋白粉产品线策略梳理

项目目标
提供全球领先个性化蛋白质补充方案满足不同的人群需求

1、强化品牌No.1蛋白粉营养品地位
2、在功效（生物测定、临床试验）、可追溯性（Nutricert）和创新成分维度进行产品背书
3、通过直销员和社群营销，提供品牌产品、服务、口碑教育的全维度沟通

Right-
to-Win

Strategy 
Pillars

精准千禧妈妈人群辐射GenZ
Priority (and halo Gen Z)

增加食用场景及食用频次
Deploy “glo-cal” innovation model to broaden APP 

consumption occasions or to increase usage frequency 
by offering right formats.

更多购买驱动
Trade up foundational protein category with advanced 
and superior POD – including “new source of protein” 

and “protein plus” in APP established markets. 

More Leadership 
通过产品形态创新提高蛋白粉使用的渗透

Aware – why protein
Have APP join in NTR restage campaign, 

by enhance training & education content for 
ABO and customer

Engage – why Nutrilite
Evolve commercial claim bank with technical 

support and science proof and capitalize “global 
No.1 protein” endorsed by EMI in 

communication

Consider – how to buy
Protein 1+N bundle 

solution toolkit roll-out 



洞察&策略

Right-to-Win
Win in Consumer

精准TA

Prioritize Millennials 
& Gen Z top needs

Protein Ball 上市让千禧妈妈更多场景吃蛋白粉 更多频次吃蛋白粉
-目标是吸引年轻消费者来满足他们的需求
-通过扩大消费场合来增加使用频率
-以不同的形式招募新用户

Win in Format
多样形态

Win in Process
不同吃法

Provide KEY ingredient under 
Glo-cal model to offer agility  

Win in Prioritization
领先成分

Prioritization in operation efficiency 
Keep overall 4 KEY ingredients, replace the 
less preferred/ performed one with new.

Prioritization in profit control
Affiliate to have 2 formats, not to dilute 
average profitability.

千禧妈妈

增强抵抗力/均衡营养Key Message 1

Multiple 
formats 
offering based 
on consumer 
acceptance 
and category 
potential

早晨补充营养
Immunity +

Balanced Nutrition

下午补充能量
Immunity +
Antifatigue & Grow

睡前蓄力
Immunity +

Restore

Source of business

1) CPG foods/snack/RTD
2) Food delivery
3) Self-made breakfast

From

To

To



洞察&策略

品牌现状

Campaign Objective

市场机会

挑战

安利纽崔莱是全球蛋白质补充剂领域的No.1品牌，由于近10年产品没有升级更新，近几年的份额额呈下降趋势

升级产品活跃现有庞大客户

增加现有蛋白粉消费者消费频次

蛋白粉
新品 Protein Ball

TA 千禧妈妈

更好的蛋白粉产品选择

Based on product RTB, communication strategy & assets 

Nutrilite 需要一个全新故事
通过产品线升级加强蛋白质领域的领导地位

保持行业领先地位和创新能力

上市全新新品



洞察&策略

Start with Product Truth

功能需求

口味需求

纯天然成分

早晨&下午

增强抵抗力均衡营养

Lead the way in wellness through innovation
Each Moment with Nutrilite to nurture your future
通过创新引领健康之路
与安利纽崔莱共享美好未来

随时随地轻松享受



洞察&策略

Challenge-挑战

口味需求 早晨&下午

CONSUMERS HAVE ALREADY KNOWN ABOUT
安利纽崔莱蛋白粉已经深入人心

随时随地轻松享受

功能需求 天然成分 增强抵抗力均衡营养

CONSUMERS HAVE NO IDEA ABOUT
消费者对这一新品升级点认知很弱

全新的体验需求及使用场景

强势背景
全球销量第一蛋白粉品牌
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Ta Ins ight

How to leverage the strong endorsement
如何利用强有力的品牌背书

How to convince them to start and
maintain a new habit 
如何说服他们开始并习惯一个新方式

CREATE A EASY WAY TO START
需要有个沟通切入点



洞察&策略

Ta Ins ight
Life is easy
Because of the best team
享受轻松工作
因为我有个最好团队



洞察&策略

在家里宝宝的最佳玩伴

Life is easy
Because of my loved ones
享受轻松家庭
因为我有一个小可爱



洞察&策略

Life is easy
Because of my dear friends

享受轻松生活
因为我有个好闺蜜



洞察&策略
Ta Ins ight
Being at my best
Makes me Naturally
Take the C Position in family and career
As well as among friends

时刻处于最佳状态
家庭事业社交圈
我都是C位

时刻为心爱的人做出最佳决策
Pain  points

BUT,
sometimes, Life is not easy 
like all the adults knowing,

Hard working, Smart choice, Being nice and tolerance
so that

You are lady C
with family

in career
and with friendsEasy doesn’t mean no effort

I`M JUST SMART ENOUGH TO CHOOSE
轻松而不是不努力
睿智让我足够做出明确选择



洞察&策略
Ta Ins ight
I`ve got a lot of efforts to do to make my life easy
and I never let the fatigue win
Stay energized, 
Enjoy every moment with my family, my friends and my team.
When I`m in the middle of these enjoyments, I don`t wanna stop to take 
the tedious and complicated process to get the protein benefits which I 
do need.
Just give me a easy way to boost my immunity and balance nutrition 

我要做很多努力让我的生活变得轻松
我从不让疲劳获胜
保持活力，享受与家人、朋友和团队的每一刻。
当我在享受这些乐趣的时候，
我不想通过繁琐而复杂的过程来获得蛋白质。
我期待一个随手可得的方式来增强我的免疫力和均衡营养
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安利纽崔莱 Protein Bal l—EASY SOLUTION
家人早餐——Protein Ball麦片
办公室下午茶——Protein Ball能量棒/酥脆小球

Easy to digest 
Easy to carry
Easy to eat with tasty nutrition

NUTRILITE is professional enough to help you live a easy 
life with PROTAIN BALL



媒介&执行

安利纽崔莱Protein Ball
Stay Active

Anytime Anywhere



媒介&执行

全球创意视频

https://v.qq.com/x/page/b3358hqieot.html

https://v.qq.com/x/page/b3358hqieot.html


效果&反馈

1、创意突破保健品行业成分教育类传统方式，更Social，更年轻化表达。

2、物料全球传播使用，为品牌打造全新image。

3、首次中国区域产出全球使用物料，成功投放市场。


